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The data contained in this section is based on 
the cumulative coverage area of all AWNA.  
The Reach %’s shown pertain to Adults 18+ 
unless otherwise specified.
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Employed Full Time 30 hours a week
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Own Home
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Household Size: 2
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Weighted by: Population

Household Size: 3

0

10

20

30

40

50

60

70

80

0

10

20

30

40

50

60

70

80

Read ANY 
community 
newspaper 
AND NOT 

a daily newspaper

Listened to 
ANY radio 

station 
yesterday

Read any 
daily 

newspaper –
Weekend

Read any 
daily 

newspaper –
Weekday

Read any 
AWNA 
member 

newspaper

67%

38%

48%

65%

29%

Household Size: 4+
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$20,000 to $39,999
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The data contained in this section is based on 
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The Reach %’s shown pertain to Adults 18+ 
unless otherwise specified.
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Single/Widowed/Divorced
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With Children
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The data contained in this section is based on 
the cumulative coverage area of all AWNA.  
The Reach %’s shown pertain to Adults 18+ 
unless otherwise specified.
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High School Graduate
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Post-Graduate University
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The data contained in this section is based on 
the cumulative coverage area of all AWNA.  
The Reach %’s shown pertain to Adults 18+ 
unless otherwise specified.
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